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By Natalie Theodosi on September 21, 2018

LONDON —LONDON — Camille Charrière has been a pioneer of blogging

platforms and social media from the get-go. But as the

influencer market becomes more and more saturated, she has
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been experimenting with ways to cultivate her voice and shine a

spotlight on behind-the-scenes stories that often get forgotten

in the fast-paced world of Instagram.

Her first project came in the form of the podcast “Fashion No

Filter,” hosted alongside the writer and fellow influencer Monica

Ainley. The duo readily took on the challenge of producing in-

depth discussions about fashion by stripping away the visuals

and encouraging their listeners to flex their imagination

muscles. The result was a series of humorous audios that

discussed topics ranging from sustainability to the street-style

phenomenon and feminism, with the likes of Roksanda Ilincic,

Caroline de Maigret and Chloé president Geoffroy de la

Bourdonnaye taking part.

Building on the success of the podcast, Ainley and Charrière

went on to produce a documentary with French TV channel

Paris Premier that will make its debut on Sunday and examine

all things style and fashion through a tongue-in-cheek compare-

and-contrast exercise of the British and French fashion capitals.

Here Charrière, who is already plotting season two of “Fashion

No Filter” and more films, talks to WWD about the importance

of staying nimble, seeking new ways to tell stories and treating

Instagram with caution.
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WWD:WWD: Why did you decide to start experimenting with new

platforms, first with your podcast “Fashion No Filter” and then

with the documentary?

Camille Charrière:Camille Charrière: For me personally, just using Instagram

was no longer an option. Without being rude, everybody and

their mum and their dog has got an Instagram account and can

use it to communicate. It’s still a really powerful tool and a

reflection of how the modern world works, but I just don’t think

that posting inspirational pictures or what you’re wearing is

enough. You can’t really call that a career in itself. It was time to

find a new way to share content.

@wwd@wwd
Four months after Rihanna won her first fashion

award for her Fenty label, she has been given a

second from @PETA.  Although Janet Jackson

presented the multitalented musician with the

British Fashion Council’s prize in London in

December, a presenter was not needed for this

month’s one.  The nine-time Grammy winner didn’t

have to pick up her Compassion in Fashion

award. PETA shipped it to her, primarily for the

capsule collection of faux leather items that

Fenty debuted recently. Apparently, the animal

rights group approved of the corset dress, skirt,

button-down shirts and other options.   However,

Rihanna has not acknowledged PETA’s request

for her to go fur-free, a PETA spokeswoman said

Thursday.  Tap the link in bio for more.   Report:

Rosemary Feitelberg  

!

: @shutterstocknow  —
#wwdfashion #rihanna  #fenty

Looking for ways to help those in need during the

coronavirus crisis?  As the coronavirus pandemic

continues its severe global impact, a number of

charities have launched or optimized their efforts

to provide relief from the crisis.  Major fashion

and beauty brands have followed suit, making

donations to charities that offer a range of

services, including providing essential medical

equipment, meals to those in need, books to

children and other support in fighting the

pandemic.  At the link in bio WWD rounds up a

number of global charities across health care,

food and other resources to donate to that

provide relief from the COVID-19 pandemic.  
Report: @laylailchi  — #wwdeye #coronavirus

https://www.instagram.com/p/B-xcfeEn_Ua/
https://www.instagram.com/wwd
https://www.instagram.com/p/B-xirYqHbtN/


12/04/2020, 16)02Camille Charrière on Her Debut Fashion Documentary – WWD

Page 4 of 9https://pmcwwd.wordpress.com/fashion-news/fashion-features/infl…preview_nonce=45b128a769&_thumbnail_id=1202828332&preview=true

WWD:WWD: What was the concept behind the podcast?

C.C.:C.C.: I think we can be credited as probably one of the first, if

not the first, to start a podcast that talks about fashion-related

topics. The idea came to us as we had been looking at new ways

to produce content. Both Monica and I felt that the world was a

little bit saturated with visuals. Doing a podcast is also a little

more relaxing, people don’t have to worry about what they look

like and almost forget that they are being recorded, so you can

end up having a great conversation.

WWD:WWD: So you didn’t find it limiting to discuss topics that are

highly visual on audio?

C.C.:C.C.: I fundamentally disagree with that. An image might be

worth a thousand words but it doesn’t really get people thinking

or debating and that is something that we both love. When you

take away the visuals, you have got to use your imagination to

think about what’s going on in the room — and your

imagination is a very powerful skill that you don’t want to ever

stop using.

For us it was a nice challenge to start talking about fashion

without the images so that you could really focus on the ideas

for once, instead of just the clothes and the way that things

looked.

We spend our lives on our phones and computers looking at

images, so sometimes it’s good to just talk about things. When

you’re only looking at something, you forget the backstory a

little bit. A lot of the backstories in fashion are forgotten and it

gives the industry a little bit of a bad reputation as one-

dimensional, which really isn’t the case.

If you describe something properly, people can just Google it

and it’s actually quite a nice exercise to have to actively look up

something you are interested in, rather than being force-fed

information all day long.

WWD:WWD: What audience did “Fashion No Filter” draw? Were the

listeners also your followers on Instagram?

C.C.:C.C.: We found that we were reaching a much wider audience

because we launched on iTunes, which is completely separate to

the world of Instagram. The only reason that we haven’t done
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more is because we’ve been finding our feet, refining our voice,

and simultaneously working on the documentary.

Monica Ainley and Camille Charrière  Wayne
Tippetts/REX/Shutterstock

WWD:WWD: How did the idea of a documentary come up, following

your podcast’s success?

C.C.:C.C.: It happened off the back of the podcast because it was

going so well and we had a dedicated audience, so an

opportunity with the French TV channel Paris Première came

up to do a documentary about style, not about fashion. It’s a
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very personal project: We wrote the script from beginning to

end, we had our own production team and complete creative

freedom.

WWD:WWD: What is the story line you chose to explore through the

film?

C.C.:C.C.: We are looking at how London and Paris have got so much

to offer in terms of fashion and how you can argue that each, in

its own right, is a fashion capital. There’s a very tongue-in-cheek

war between Monica and I, with each of us defending our

adopted cities: I’m defending London and she is defending Paris

because we didn’t want it to feel too patriotic. We also talk about

my theory of English people growing up wearing uniforms,

leading them to become so experimental when it comes to style.

WWD:WWD: What are some of the names making appearances in your

documentary?

C.C.:C.C.: We are going into the couture ateliers at Dior, seeing some

of the top students at Central Saint Martins and some of the

most exciting young designers in both cities. We start with

Jacquemus, who is a great representation of France, especially

because he is someone who has not been trained at school, so he

offers a very interesting point of view. Then we talked to Central

Saint Martins alumnus Molly Goddard and followed one ‘It’ girl

in England and one ‘It’ girl in France. All in all, it’s a really nice

portrayal of all the fantastic things that you can find in both

those places.
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WWD:WWD: What was the most rewarding part of the filming

process?

C.C.:C.C.: It was really nice to be taken behind the scenes by people

who have been part of the industry for a long time. It allowed us

to bring in an element of insider knowledge, but also discover

new things and come in with a point of view, without being too

critical. It’s a good balance.

Also going in almost as investigatory journalists and pulling

together a story by stitching together everyone’s experience in

the fashion industry was an incredibly rewarding process that I

would definitely like to repeat. This is what I have always loved

to do and the way I see my Instagram, and podcasts and now

this TV show is a reflection of that love of storytelling. I don’t

want it to necessarily be about me. There are so many things

that don’t actually get proper airtime because fashion is so fast.
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What’s exciting with these projects is the opportunity to dive in

properly and get that real experience of how deep all these

discussions can be.

WWD:WWD: How have you evolved the way you work with brands on

Instagram since you started diversifying your work and your

voice?

C.C.:C.C.: The luxury I have now, by working on other projects, is

that I can be quite picky about what I decide to do. For me the

most important thing is to work with brands that are going to

give me enough freedom to be able to continue talking to my

audience in the same way, when I’m creating sponsored content.

What I don’t like is a brand that tries to impose the way it thinks

and disregards the way I work.

I have been working with the French brand Ba&sh recently and

we styled a shoot together for their visual campaign that was

entirely produced by me, in terms of the concept, the idea and

everything that surrounded it. It’s more exciting when there’s

that level of trust.

Camille Charrière  Dvora/REX/Shutterstock

You May Also LikeYou May Also Like

Inside Influencer Amanda Steele’s Deb…
Influencer Amanda Steele — who has 2.5 million Instagram…



12/04/2020, 16)02Camille Charrière on Her Debut Fashion Documentary – WWD

Page 9 of 9https://pmcwwd.wordpress.com/fashion-news/fashion-features/infl…preview_nonce=45b128a769&_thumbnail_id=1202828332&preview=true

More From Our BrandsMore From Our Brands

© Copyright 2020  -  Penske Media Corporation© Copyright 2020  -  Penske Media Corporation

 

F O OT W E A R  N E W SF O OT W E A R  N E W S

Amina Muaddi, Victo‐Amina Muaddi, Victo‐
ria Beckham + Moreria Beckham + More
Designers CelebrateDesigners Celebrate
Easter With SweetEaster With Sweet
Social Media PostsSocial Media Posts

3h Ago3h Ago

FA I R C H I L D  L I V EFA I R C H I L D  L I V E

2020 WWD Beauty2020 WWD Beauty
CEO SummitCEO Summit

5 months Ago5 months Ago

S O U R C I N G  J O U R N A LS O U R C I N G  J O U R N A L

70% of Gen Z Has70% of Gen Z Has
Been Swayed to Pur‐Been Swayed to Pur‐
chase by a Nano-chase by a Nano-
InfluencerInfluencer

2m Ago2m Ago

R O B B  R E P O RTR O B B  R E P O RT

Otam’s MenacingOtam’s Menacing
New 70-Foot YachtNew 70-Foot Yacht
Wants to Be the Man‐Wants to Be the Man‐
ta Ray of Cruisersta Ray of Cruisers

4h Ago4h Ago

S H E K N OW SS H E K N OW S

Eva Longoria Is a Hi‐Eva Longoria Is a Hi‐
larious Hot Mess Aslarious Hot Mess As
She Announces aShe Announces a
'Desperate House‐'Desperate House‐
wives' Reunionwives' Reunion

14h Ago14h Ago

Week in Fashion NewsletterWeek in Fashion Newsletter
Don't miss the top fashion industry news breaking this
week.

Enter email address

By subscribing, you agree to our Privacy Policy and

Terms Of Use.

SIGN UP

Privacy

https://twitter.com/wwd
https://www.facebook.com/WWD
https://www.instagram.com/wwd/
https://www.linkedin.com/company/women's-wear-daily
https://mp.weixin.qq.com/s/GeRBD37Jy8H07cQ0cf0vUw
https://footwearnews.com/2020/influencers/news/easter-instagram-posts-victoria-beckham-amina-muaddi-1202965185/
https://fairchildlive.com/event/wwd-beauty-ceo-summit/
https://sourcingjournal.com/topics/consumer-insights/gen-z-kantar-social-media-influencers-survey-youtube-instagram-tiktok-199000/
https://robbreport.com/motors/marine/70-ft-yacht-reaches-50-knots-2911845/
https://www.sheknows.com/entertainment/articles/2216824/eva-longoria-desperate-housewive-reunion-instagram/
https://pmc.com/privacy-policy/
https://pmc.com/terms-of-use/

